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1) Introduction 

Thank you for being a part of the 2021 Insurance Charities Awareness Week. 

Our annual national awareness campaign aims to boost our profile among the insurance community 

and ensure that no-one in need of help misses out.  

In addition, we want to demonstrate the impact we have on insurance people and their families 

through case studies, video, and statistics. 

This year the focus of our campaign will be wellbeing. Throughout the week we will be sharing how 

our support can enhance wellbeing among those in the industry.  

We will be focusing on a different area each day and sharing relevant content on social media. 

Monday 21 June – Financial Wellbeing 

Tuesday 22 June – Emotional Wellbeing  

Wednesday 23 June – Physical Wellbeing 

Thursday 24 June – Social Wellbeing  

 

On the Friday we’ll be rounding up the week and launching our very first impact report to highlight 

how we’ve made a difference in 2020/2021. Do look out for our social media posts as we go through 

the week and share if you can. 

What we want to achieve from the campaign 

• We’d like anyone experiencing financial hardship, or anyone who is unsure if they qualify for 

our help to get in touch. 

• We’d like those in the insurance industry to share details of the campaign and our Charity, 

especially HR and CSR professionals and those with line management responsibility. 

• We’d like people to visit www.theinsurancecharities.org.uk and follow us on our social 

media channels. 

• We’d like people to put themselves forward for one of the volunteering opportunities on 

offer through our charity partnerships and on our Board and various Committees. 

• We’d like organisations to download the newly revised Domestic Abuse Toolkit for 

Employers and adopt where appropriate. 

• We’d like people to sign up for our quarterly newsletter via our homepage. 

We really value your support in helping us spread our messaging through your networks. Of course, 

the success of the campaign always depends on how far we reach with the campaign. 

Supporter Toolkit 

We’ve put together this toolkit which includes a range of resources to help you get involved. Please 

feel free to share this toolkit with colleagues, members of any membership bodies/associations you 

belong to and any other insurance contacts. 

We hope everyone will take part in whatever way they can. Any element of support you or your 

employer can give will be hugely appreciated! 

http://www.theinsurancecharities.org.uk/
https://bit.ly/3uIeXZZ
https://bit.ly/3uIeXZZ
http://www.theinsurancecharities.org.uk/


 

2) Social media 

Our main social media accounts are as follows: 

Twitter - https://twitter.com/InsCharities 

Facebook - https://www.facebook.com/inscharities/ 

LinkedIn - https://www.linkedin.com/company/the-insurance-charities 

Hashtag: We will be using the campaign hashtag #ICAW to keep track of the campaign. Please 

include this wherever possible in your social media messages, as well as tagging @InsCharities. 

Please feel free to Tweet directly to people in your network you think will support the campaign and 

share it with their own followers such as key industry figures, HR/CSR professionals and 

bloggers/insurance press. 

• On Monday 7 June we’ll be posting a two-week reminder until the campaign launch - please 

share this. 

• On Monday 14 June we’ll be posting to say it’s one week to go. Again, please share our 

posts with your networks. 

• We’ll be posting every day during the week (21 – 25 June) so please share as much as you’d 

like/can. 

Social media graphics 

We have created a selection of eight social media graphics that you can share on LinkedIn and 

Twitter. You can start to use these from now onwards until the campaign itself. Once they have 

opened you will just need to save as a jpg file. When sharing on social media don’t forget to include 

the #ICAW hashtag and include a link to the Insurance Charities LinkedIn/Twitter account. There are 

some suggested social media posts drafted for you later in this toolkit.  

1. I’m supporting ICAW – LinkedIn post 

2. We’re supporting ICAW – LinkedIn post 

3. I’m supporting ICAW – Twitter post 

4. We’re supporting ICAW – Twitter post  

5. ICAW graphic one 

 

 

 

 

https://twitter.com/InsCharities
https://www.facebook.com/inscharities/
https://www.linkedin.com/company/the-insurance-charities
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TIC-Awareness-Week-Toolkit-1_Linkedin-Im-Supporting.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TIC-Awareness-Week-Toolkit-1_Linkedin-Were-Supporting.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TIC-Awareness-Week-Toolkit-1_Twitter-Im-Supporting.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TIC-Awareness-Week-Toolkit-1_Twitter-Were-Supporting.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/06/Social-Media-Graphic-1-1.jpg


6. ICAW graphic two 

 

7. ICAW graphic three 

 

8. ICAW graphic four 

 

 

3) What to do in the run-up and on throughout the week 

Ahead of the week 

• If your company policy allows it, you can include our email sign-off at the bottom of your 

signatures. 

• Follow us on social media and share our posts or use your own using the guidance below. If 

you can facilitate a post from your company account, then you can do that too if 

appropriate. 

• If you have any Zoom or Teams meetings with insurance professionals, why not use our new 

meeting background introduced for the first time this year! 

• We’ve also created a new screensaver for the campaign. Please ask your IT team to change 

the staff desktop or screensaver for all colleagues before 21 June if possible or change your 

own one if company policy allows this. 

• Please share this toolkit with your CSR team, Charity representative and/or Marketing and 

Communications team as soon as you can so your entire organisation can get involved. 

• Think about ways you can highlight the Charity among your colleagues. If you are working 

remotely, you could mention us in one of your online team meetings or you could do a fun 

https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/06/Social-Media-Graphic-2-1.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/06/Social-Media-Graphic-3-1.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/06/Social-Media-Graphic-4-1.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/Awareness-Week-Toolkit-Email-Signature.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TIC-Awareness-Week-Toolkit-1_Zoom.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TIC-Awareness-Week-Toolkit-1_Zoom.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TIC-Awareness-Week-Toolkit-1_Wallpaper.jpg


activity like a quiz to raise awareness or money for the Charity. There is no doubt lots of 

creative ideas you can think of even if you are not in the office! 

• If you have an internal newsletter or intranet, please see if you can include our article about 

the Charity on or around the start of the week. 

• Although not the purpose of the campaign, we know that some people will want to support 

the week with fundraising activities. You can find out how you can donate to the Charity 

here. 

 

On 21 June – the start of Insurance Charities Awareness Week 

• If you are happy to, swap your Twitter profile picture for our Awareness Week Twitter logo 

on 21 June and for the rest of the week. 

• Share our new flyer with your teams particularly HR, CSR and those with line management 

responsibility.  

• If you are having meetings on Zoom or Teams with insurance professionals during the week 

don’t forget to use our new meeting background. 

• We will be keeping an eye on the #ICAW hashtag and re-tweeting content from supporters, 

as well as posting our own content throughout the week, which would be great if you could 

also like and share. If appropriate you may be able to facilitate some posts from your 

company’s social media account too. 

• If you have a LinkedIn account or access to a blog, consider drafting a short article to 

highlight your own experiences if you have been helped by The Insurance Charities and are 

willing to share your story. 

• For key statistics about the charity, you can view our latest UK infographic. If you are based 

in Ireland, we have a separate infographic for you. Please feel free to share these 

throughout the week to help illustrate to colleagues how the Charity can help. 

• We have suggested some Tweets for you to share throughout the week but please feel free 

to adapt or create new ones using the key messages/mythbusters at the end of this 

document. 

We’re/I’m supporting @InsCharities Awareness Week to help spread the word that our industry has a 

dedicated charity providing help and support to those in need. http://bit.ly/2XZJwP7 

#ICAW #insurance #charity  

OR 

The @InsCharities is our industry charity. It can help current and former employees and their families 

experiencing difficult life events. http://bit.ly/2XZJwP7 

#ICAW #insurance #charity  

OR 

Don’t forget, if you’re working in insurance, or have in the past the @InsCharities could offer a lifeline 

to you and your family. http://bit.ly/2XZJwP7 

#ICAW #insuranceindustry #charity  

OR 

Whatever role you’ve had in the insurance industry @InsCharities could help you or any dependants. 

Please also think about any colleagues who may require financial or practical support. 

https://www.theinsurancecharities.org.uk/get-involved/donate/
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/Overview-article.docx
https://www.theinsurancecharities.org.uk/get-involved/donate/
https://www.theinsurancecharities.org.uk/get-involved/donate/
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TWITTER-TIC-Awareness-Week-2021.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/06/Overview-Flyer.pdf
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TIC-Awareness-Week-Toolkit-1_Zoom.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TIC-UK-Contributions-Infographic-2021.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TIC-Ireland-Contributions-Infographic-2021.jpg
http://bit.ly/2XZJwP7
http://bit.ly/2XZJwP7
http://bit.ly/2XZJwP7


http://bit.ly/2XZJwP7 

#ICAW #insuranceindustry #charity  

OR  

Do you know someone in your professional network who is struggling financially?  

Please encourage them to contact @InsCharities who are here to help insurance employees across 

the UK and Ireland. 

http://bit.ly/2XZJwP7 

#ICAW #insuranceindustry #charity  

• You could share our short video on your social media channels by linking 

to: https://youtu.be/7aW6nbPBgVw 

Alternatively, you might be able to share the film on your intranet or in an enewsletter if you have 

one, using the following embed code: 

<iframe width="560" height="315" src="https://www.youtube.com/embed/7aW6nbPBgVw" 

title="YouTube video player" frameborder="0" allow="accelerometer; autoplay; clipboard-write; 

encrypted-media; gyroscope; picture-in-picture" allowfullscreen></iframe> 

4) Campaign logo 

We have created a logo for the campaign to unite everyone involved. This is available in a variety of 

formats. Once you have opened a file you will just need to save as the relevant file type on your 

computer. 

Logo for email signatures (jpg file) 

Logo for use online (jpg file) 

White logo for using on a dark background (png file) 

Please include this logo in any communications about the Awareness Week where possible. 

 

From the start of June, we want to ask our supporters to include the email signature graphic in their 

email signatures hyperlinked to http://www.theinsurancecharities.org.uk until 25 June to help us 

publicise the campaign. Please ensure that adding the logo to your email signatures is allowed in 

accordance with your organisation’s policy. 

On the morning of 21 June, we’d love it if all supporters could change their Facebook, Twitter, and 

Instagram profile pictures to a special social media version of the logo for the day - which is the 

image shown below without any wording. Please do not alter the logos in any way. 

http://bit.ly/2XZJwP7
http://bit.ly/2XZJwP7
https://youtu.be/7aW6nbPBgVw
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/Awareness-Week-Toolkit-Email-Signature.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/WEB_TIC-Awareness-Week-2021-Logo.jpg
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/WEB_TIC-Awareness-Week-2021-Logo-White.png
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/Awareness-Week-Toolkit-Email-Signature.jpg
http://www.theinsurancecharities.org.uk/
https://www.theinsurancecharities.org.uk/wp-content/uploads/2021/05/TWITTER-TIC-Awareness-Week-2021.jpg


 

5) Suggested email for your professional networks 

If you’d like to let those in your professional networks know about us and the Awareness Week, 

we’ve drafted a short email that you can adapt and send to colleagues and members in your local 

membership bodies etc. ahead of the campaign. 

Dear XXXX, 

From 21 June I/we will be supporting Insurance Charities Awareness Week (#ICAW) to raise 

awareness of the work they do to help insurance people across the UK and Ireland in times of need.  

If you’re not aware The Insurance Charities is the only charity in the UK and Ireland solely supporting 

past and present employees in the insurance industry and their dependants who are experiencing 

financial hardship.  

Please use your own social media channels to spread the word by liking, sharing, and retweeting the 

charity’s messages in the run up and throughout the week. You can follow the hashtag at #ICAW and 

follow the Insurance Charities through the links below. 

Twitter - https://twitter.com/InsCharities 

LinkedIn - https://www.linkedin.com/company/the-insurance-charities 

Facebook - https://www.facebook.com/inscharities/ 

For more information on the campaign including a Supporter Toolkit, please visit the Insurance 

Charities campaign page.  

Best wishes, 

XXXXXXXXXX 

6) Campaign Key Messages 

• The aim of our awareness campaign is to tell the industry about our charity, and that we are 

here to provide support to the sector in times of need. 

• We can offer both ongoing and one-off financial help (including charitable loans) and 

practical support for as long as is needed. 

• We are the only charity in the UK and Ireland solely supporting past and present insurance 

employees working throughout the sector and in any role. 

• We deliver support via partnerships with other organisations providing practical expertise in 

the areas that impact those we help. Current partnerships exist with Shelter, Alzheimer’s 

Society, and Aware to help with housing issues, those affected by dementia, and depression 

and anxiety. 

https://twitter.com/InsCharities
https://www.linkedin.com/company/the-insurance-charities
https://www.facebook.com/inscharities/
https://www.theinsurancecharities.org.uk/category/insurance-charities-awareness-campaign/


• Those eligible for support are as follows: 

− if they are a current or former insurance employee with (ideally) five years’ recent service in 

the last ten years. 

− if they are at the start of their career but have predominately worked in insurance so far. 

− if they are in receipt of a pension or deferred pension following five years’ employment in 

the sector. 

− if they are dependant of a current or former insurance employee, as above. Further 

eligibility details are here. 

• In 2020/21 we awarded £912k to those needing support in the UK and Ireland. Examples of 

items we made awards for include: 

- Property adaptations 

- Day-to-day hardship 

- Specialist assessments and therapies 

- Clothing including school uniform 

- Furniture and household appliances 

- Funeral expenses 

- Wheelchairs, scooters, and trikes 

7) MythBusters – facts about The Insurance Charities 

You may get asked about the Charity and who we help, by those who may not be clear about what 

we do. Here are a few ‘MythBusters’ to help address some misconceptions we often come across. 

− Both working and non-working people can apply for help. 
− We are an independent charity and not linked to any company or professional 

body/association. 
− Applicants do not need to belong to a professional body or trade association to access 

support. 
− You can have worked in any role in the insurance industry such as IT or marketing, and not 

just areas such as broking or loss adjusting. 
− Applications can be made at any stage of a person’s career, providing they meet the 

eligibility criteria. 
− We also support dependants of eligible people working in the industry such as children or 

spouses.  

8) Get in touch 

We always love to hear from you so if you have any questions or suggestions ahead of the week then 

please do get in touch. 

You can call us on 020 7606 3763 or email marketing@theinsurancecharities.org.uk 

Thank you for all your support – here's to making our 2021 campaign a great success! 

https://www.theinsurancecharities.org.uk/help-and-support/who-we-help/
https://www.theinsurancecharities.org.uk/help-and-support/who-we-help/
https://www.theinsurancecharities.org.uk/help-and-support/who-we-help/
mailto:marketing@theinsurancecharities.org.uk

